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into consideration in the media sector. The
proportions of women in the media and the
proportions of women in management does not
 add up when you analyse this against proportion
of female students who are in journalism and
media studies departments. The question then
arises that where do the women in journalism
go and when they do stay how far up he ladder

hylicia Oppelt in 2013 was appointed
editor of the Sunday Times, a first in the
107-year history of the paper. In 2004,

Ferial Haffajee became the first woman editor of
the Mail and Guardian, the first woman editor of
a leading newspaper in South African history.
When Esmaré Weideman became Chief Executive
Officer of Media24: these where milestones for
women in the media. This was an exception and
not the norm it shows evidence of how rare such
occurrences are years even after democratisation.
It shows that there is a gap that should be taken

P
Participants at the Glass Ceiling inception meeting 2018. Photo: Gender Links

Introduction
Context and Methodology

1 https://www.iol.co.za/news/south-africa/sunday-times-gets-first-
female-editor-1462789

2 https://allafrica.com/stories/200401260055.html
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